
THE NEXT GREAT
TRANSFORMATION

PPAI
Las Vegas, NV

January 15, 2024



“Change is avalanching upon our heads 
and most people are grotesquely 

unprepared to cope with it.”

ALVIN TOFFLER
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“We can’t see the future, but we
can get pretty close if we’re

watching for the signals.”
MIKE YATES



CHANGE #1

TECHNOLOGY
ADOPTION



“The future is already here—
it’s just unevenly distributed.”

WILLIAM GIBSON



2023: 5.65 billion people (over 60% of world)

    2030: 90% of global population

THE INTERNET



             2007: iPhone launches

             2022: 6.4 billion phone subscriptions

             2028: 7.7 billion (projected)

SMARTPHONES 



      2004: 0 users 

            2023: 4.9 billion users 

            2027:  5.85 billion users (projected)

SOCIAL MEDIA



GLOBAL DATA GENERATION
2010: 2 zettabytes

2025: 180 zettabytes







AI



“AI is a force multiplier on technological 
progress because it is an enabler of other 
technologies and powers the evolution of 

business, government, and society.”
FUTURE TODAY INSTITUTE



1. AI is a recent development
2. AI can understand things and think like humans
3. AI will replace all jobs
4. AI will soon have human-level intelligence
5. AI will wipe out humanity

AI MYTHS





WHY NOW?

1.Computation/Hardware
2. Data
3. Open source software
4. Algorithmic advances



Traditional AI can:        Generative AIcreates:
    Identify patterns       Chat responses
    Make decisions               Images
    Analyze data   Diagrams/Charts
    Detect fraud    Synthetic data
             Deep fakes   

Traditional AI can:       Generative AI creates:

    Identify patterns           Chat responses
    Make decisions              Images
    Analyze data       Diagrams/Charts
    Detect fraud       Synthetic data
          Deep fakes  



GPT (Generative 
Pre-trained Transformer)
is a type of LLM (Large 
Language Model) that 
can perform various 
natural language tasks.



TIME IT TOOK TO REACH
100 MILLION MONTHLY USERS

ChatGPT 2 months

Google Translate 78 months
Uber 7 months

Pinterest 41 months
Instagram 30 months

TikTok 9 months





GENERATIVE AI MODELS

Ø ChatGPT (Open AI)
Ø Bard (Google)
Ø Bing/Copilot (Microsoft)
Ø Claude (Anthropic)
Ø Perplexity
Ø Pi



AI will not replace you. 
A person using AI 
will replace you.







MOST 
COMMON 
USES OF 
GEN AI





“In ten years, half of the world’s 
jobs will be in prompt engineering. 

And those who cannot write prompts 
will be obsolete.”

ROBIN LI, cofounder & CEO, Baidu



"AI is whatever hasn't been done yet.”
 

LARRY TESLER



AR







VR



METAVERSE



3D PRINTING



"We won't experience 100 years of progress 
in the 21st century—it will be more like 

20,000 years of progress (at today's rate)." 

RAY KURZWEIL 



CHANGE #2

EMPOWERED
CONSUMERS



consumers
IN CONTROL



FRICTIONLESS
experiences



ON DEMAND
lifestyle



SOCIAL
everything





EXPERIENCES
over things



LOYALTY



COMMUNITY







TRUST



CHANGE #3

THE NEW
WORKFORCE



DISTRIBUTED WORK



40% of Americans still work at 
home at least one day a week.



TRADITIONALISTS
AND SILENTS

Born 1925-1946

Hard-working
Practical

Loyal

KEY TRAITS

BABY
BOOMERS

Born 1946-1964

Competitive
Focused

Goal-oriented

KEY TRAITS

GEN X

Born 1965-1981

Thrive on
work-life

balance and
challenges

KEY TRAITS

MILLENIALS

Born 1982-1996

Ambitious
Resilient

Adaptable to
change

KEY TRAITS

GEN Z

Born mid 90s – mid 00’s

Tech savvy
Independent

Entrepreneurial

KEY TRAITS

FIVE GENERATIONS
AT WORK



By 2030, MILLENNIALS will represent 
75% of the global workforce.



AI vs. Humans: 
Which 

Performs 
Certain Skills 

Better?



• FLEXIBILITY
FLEXIBILITY is “the ability

to bend easily without breaking”





The FUTURE OF WORK 
is AI-human collaboration





CHANGE #4

THE BATTLE FOR
ATTENTION



ATTENTION
scarcity

INFORMATION
scarcity



THE AVERAGE PERSON CHECKS 
THEIR EMAIL 77 TIMES A DAY



PER DAY, USERS SPEND ON AVERAGE

7 hours online

2.5 hours on social media

1.5 hours on TikTok 





ATTENTION
is our new currency



CHANGE #5

DISRUPTION
EVERYWHERE







WHAT DOES ALL
THIS MEAN FOR 

YOU?



Smart technology: Consumers don’t use digital, 
they are digital
Immersive technology: Bridging the customer 
experience divide
Digital Trust: The evolving nature of trust
Loyalty in the digital age: Be a loyalty company, 
not a loyalty program
Agility and automation: Better engagement 
through technology

EVOLUTION OF CUSTOMER EXPERIENCE 









PROMPT:
You own a promotional 
products company. What 
can you do to improve 
your business in 2024?

1. Embrace E-Commerce &  
Online Marketing
2. Expand Product range
3. Enhance Personalization 
Options
4. Improve Customer 
Service



5. Leverage Data 
Analytics
6. Strengthen Supply 
Chain Management
7. Focus on CSR
8. Networking & 
Partnerships
9. Invest in Employee 
Training & Development



10. Innovative Marketing 
Strategies
11. Diversify Sales 
Channels
12. Stay Informed & 
Adaptable

ØEnhance 
competitiveness

ØIncrease market share
ØAchieve sustainable 

growth







THE OPPORTUNITY



“Knowledge is knowing a tomato
is a fruit, wisdom is knowing

not to put it in the fruit salad.”
MILES KINGTON



The HARD part
is the HUMAN part



HUMAN + MACHINE
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Don’t let the past get
in the way of the future.



ANAT BARON

Founder & CEO
StashWall, Inc.

anat@stashwall.com
(310) 614-2349
anatbaron.com




