1107007001 1010 018
) 1 1100101004 10#0 1034
"1mmnnrnO]QL O 108
001 ooome _ N T1AIOT
18100410701010 Ot BRSO 100110104

11040 0101
1011)W\oo 0
i | 1 |

110101
|0 OHO]O

Las Vegas, NV O]O].Ol
kﬁ*wo w January 15, 2024
5 hOO TOu.( ﬂ

S T T Al TR e T







Q
@)
C
O
Q0
0
-+
C
4

THEGGGGGGHG66G6666G6GGGG 6666006
GHHAGGHRLEGHGGOHLLGOGLGE ~H66B66GO

EHAGHOHEGHGEOG6GAGALGNH Ta6a6680
THAGOHGHGHRGHRAGAHGAHALAALO6 ., 666606

B H e

66 GO Gasabh
e BHG 660G GG

“eee a6 s6
LR R oH6H o eae:.

-

.
$ BLEeEnH ©666%

fLE 646666

V
wES TS ane s e
oo o e e

i
T Y, 4%
SO09. 9.9, 9 =









CHANGE #1

TECHNOLOGY
ADOPTION
















Data volume in zetabytes

GLOBAL DATA GENERATION
2010: 2 zettabytes
2025: 180 zettabytes
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Time It Took to Reach 15 Billion EVERYPIXEL

Al-Created Images Photography

1.5 years 149 years

I J

1.5 years 149 years

Sources: 1000 Memories;
our estimates, based on Photutorial, OpenAl, Adobe, Civitai



New technologies come in S Curves

New tech generally goes from stupid to exciting to boring

Why is this useful? Exciting! Boring

Benedict Evans —— December 2023 16






\W A

“A} rs{,a fbrce '

_/{ " v > 3 “n\ /

‘Itlbller‘?’:;on technologlcal

,’Qa b{er of other <

_. th e-evolut'O“ of

£

technelogles and.po
- = '5,- -
busmess / nt, a






Artificial Intelligence

Systems with the ability learn
and reason like humans

Machine Learning

Algorithms that improve their
performance when given more data

Deep Learning

Algorithms that use
artificial neural networks
to learn from vast
amounts of data







NN K]

i A N

Vi hhhhh

RN RNAN KN
VIGESIMA ESCOLA AMERICANA | A RS SR
‘p_‘,)| '

\

855 ]
L

s/Chart

. 2 oM oc1 oc2

ot




GPT (Generative
Pre-trained Transformer)
is a type of LLM (Large
Language Model) that
can perform various
natural language tasks.




TIME IT TOOK TO REACH
100 MILLION MONTHLY USERS




E The Economist .
@TheEconomist

The word of the year for 2023 is ChatGPT

r w

9:03 PM - Dec 11, 2023 - 69.4K Views

economist.com
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Minutes to complete coding task with/ without Al

160
120
80

40

Human Human + Al




Average minutes to create a new graphic design

300
225
150

75

0
Human Designer Al Assistant



MOST
COMMON

USES OF
GEN Al

McKinsey 2023 Generative Al Survey

The most commonly reported uses of generative Al tools are in
marketing and sales, product and service development, and service
operations.

Share of respondents reporting that their organization is regularly using generative Al in given
function, %'

Product and/ Strategy and
Marketing or service Service corporate Supply chain
and sales development operations Risk finance HR management Manufacturing
14 13 10 4 4 3 3 2
mmEn mEE
ENEENEEEEE SEENENEEEE EEEEEEEEEE EEEE EEEDE HEE [ 1] jf=}

Most regularly reported generative Al use cases within function, % of respondents

Marketing and sales Product and/or service development Service operations

Crafting first drafts of text documents Identifying trends in customer needs Use of chatbots (eg, for customer service)
M- | K Bs

Personalized marketing Drafting technical documents Forecasting service trends or anomalies
Ms B Bs

Summarizing text documents Creating new product designs Creating first drafts of documents

Ms s



1 PARKING
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TUESDAY
STREET CLEANING
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It's Wednesday at 4 pm. Can | park at this spot right now? Tell me in 1line.

@ Yes, you can park for up to 1 hour starting at 4 pm.
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CHANGE #2

EMPOWERED
CONSUMERS
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Women Own This Summer. The Economy Proves It.

By turning out in groups, women created a multiplier effect and propelled watershed success for the ‘Barbie’
movie, Beyoncé and Taylor Swift.
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ENERATIONS
T WORK

GEN X MILLENIALS GEN Z
Born 1965-1981 Born 1982-1996 Born mid 90s — mid 00’s
KEY TRAITS KEY TRAITS KEY TRAITS
Thrive on Ambitious Tech savvy
work-life Resilient |ndependent
balance and Adaptable to Entrepreneurial

challenges change







2012 2014 2016 2018 2020 2022 2024 2026 2028 2030

130%

IS ONEPAIGTIN G 120%
HUMAN PERFORMANCE

Al performance across several

benchmarks - like image recognition, 110 %

reading comprehension, and language

understanding - has surpassed
human capabilities.
100 %

Human Performance

[ ]
Thanks to
o o decreasing costs,

the computational
PY power being used to
train Al models has
doubled every six
months since

Performs

Handwriting
Recognition

2010.

Speech
Recognition

Common Sense
Completion

ertainSkills A /< = & | | /™
Better?

Al developers
could run out of
high-quality data to
train their models as
early as 2026, which
may plateau Al

% or the
maximally
performing baseline

is the best-known performance
performance by Al at
the time of dataset
creation.
1998 2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024 2026 2028 2030

*For each benchmark, the maximally performing baseline reported in the

v I S U A L benchmark paper is taken as the “starting point”, which is set at 0%.
CA PITALI s T Human performance number is set at 100%
SOURCES: 'Henshall, Will. "4 Charts That Show Why Al Progress Is Unlikely to Slow Down.”
Time, 2 Aug. 2023, time.com/6300942/ai-progress-charts/ *Kiela, Douwe. "Plotting
I i @ X
o ° oL ° @ it ) ° e Progress in AlL" Contextual Al, 31 July 2023, contextual.ai/plotting-progress-in-ai/







ARTIFICIAL INTELLIGENCE

40% of global workforce
need to be reskilled in next

3 years due to Al, IBM study
finds
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T CALLED THIS MEETING TO TALK
ABOUT HOW AT COULD HANDLE THINGS
THAT WASTE OUR TIME AT WORK.
CAROL, ANY IDEAS TO START?

Y /
/i‘-" ;
¢ .
5. - .
y

hello,T am
an Al large
language

o~ model that
Carol asked
to handle
this meeTing
for her...

TOM
FISH
BURNE

® marketoonist.com
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THE AVERAGE PERSON CHECKS
THEIR EMAIL 77 TIMES A DAY




THE INTERNET |N2 O 2 3 EVERY MINUTE
N ._
)

:/',z\\i 22,831 241.2M -
\ / ViSi,ts to ('rndil:.‘.('nl \ /
ChatGPT U

271,309
10S & Android
app downloads

3.02M

photos created
with smartphones

—

video hours viewed

6.94M v ¢ |
emoji sent ] e |®

e SECONDS /-

/o) Mo - 3322 Q
= 34 247

Slack messag 3.47M

P snaps created
| \ 6.5M 10.4M

total Zoom
meeting minutes 11 035 viewing

12 .‘
S fake accounts minutes
- remov ed

S IG

Created by: eDiscovery Today & LTMG

PER DAY, USERS SPEND ON AVERAGE

7 hours online

2.5 hours on social media

1.5 hours on TikTok
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EVOLUTION OF CUSTOMER EXPERIENCE

Smart technology: Consumersidon’t usedigital,
they are.digital

Immersivetechnology: Bridging the.customer
experience divide

Digital Trust: The evolvihg'nature of trust
Loyalty in the digital age: Bela loyalty company,
notia foyalty program

Agility and automation: Betterengagement

through technology



what are the biggest trends for promotional products for 2024 c

Here are some of the biggest predicted trends for promotional products in 2024:

1. Sustainable and eco-friendly products. Items made from recycled materials,
carbon-neutral manufacturing, biodegradable items like plantable seed paper,
and reusable water bottles and bags should be popular. Brands want to show
commitment to sustainability.

2. Tech accessories and gadgets. Things like phone chargers, wireless earbuds,
power banks, and tech organization items often make useful and desirable
promos. With technology always advancing, new charging and connectivity
products will emerge.

3. Wellness and self-care products. Calm and mindfulness-related gifts like candles,
journals, meditation cushions could attract interest as people aim for mental
balance lifestyles. Customized water bottles, fithess gear, organic skin care also
fit the trend.

4. Local and small business partnerships. Supporting local providers and minority-
owned enterprises helps companies make a social impact. It also enables
unigueness with area-specific food and craft gifts.

5. Virtual hybrid experiences. Gifting virtual experiences, digital items, and
combining physical + digital promo elements will increase as the metaverse
evolves marketing. QR codes on products can unlock virtual content.

The key is matching promotional products to recipient demographics, company
values, and budget while prioritizing usefulness. Personalization also makes gifts
more meaningful and memorable.
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ChatGPT

The future of promotional products is likely to be shaped by several key trends and

technological advancements:

1. Technology Integration: Promotional products are expected to increasingly
incorporate technology. This could include smart gadgets, wearable tech, or items
with integrated AR/VR capabilities. Imagine a t-shirt with a QR code that launches an
interactive brand experience when scanned, or a pen that doubles as a USB drive.

2. Personalization and Customization: Advances in manufacturing technology, like 3D
printing, could allow for highly personalized promotional items. Companies might
offer products that are tailored to individual preferences or designed to reflect
specific interactions with a brand.

. Sustainability and Eco-Friendliness: As awareness of environmental issues grows,

w

there will likely be a greater demand for eco-friendly promotional products. This could
mean items made from recycled or biodegradable materials, or products that
promote sustainable practices, like reusable water bottles or solar-powered gadgets.

4. Interactive and Immersive Experiences: Promotional products might become more
than just physical items, offering immersive brand experiences. For example, a
company might use VR headsets to transport potential customers to a virtual world
that showcases their products or services.

5. Digital and Virtual Products: With the rise of digital media and virtual environments,
promotional items could also become virtual. Brands might offer digital goods or
experiences as promotional items, such as exclusive in-game content, digital art, or
virtual event tickets.

6. Data-Driven Customization: Leveraging data analytics, companies can create
promotional products that are more relevant and appealing to their target audience.
This might involve analyzing customer data to determine what types of products
would be most effective for a particular demographic.

7. Integration with Internet of Things (loT): Promotional items could be part of the loT
ecosystem, with items like smart mugs or wearables that interact with other devices

and provide users with a unique and customized experience.

In summary, the future of promotional products lies in their ability to offer more
personalized, interactive, and technology-driven experiences, while also being mindful

of sustainability and environmental impact.




How will Al affect the promotional products industry? @

Al is likely to impact the promotional products industry in a few key ways:

1. Product design & customization: Al tools can help to rapidly iterate promotional
product designs based on consumer data and trend forecasts. This can speed up
the design process to meet the quick turnaround times expected. Al can also
facilitate easy mass-customization of products.

2. Targeting & personalization: With access to data from CRM systems and digital
analytics, Al can help marketers determine the optimum promotional items for
micro-targeting specific customer profiles and demographics. It enables
personalization at scale for relevance.

3. Supply chain optimization: Al has the potential to greatly enhance supply chain
efficiency through predicting consumer demand for promo products, optimizing
inventory levels, and enabling dynamic order routing and logistics coordination
with suppliers globally. This could mean faster fulfillment and reduced costs.

4. Production forecasting: By analyzing multiple data sources - economic trends,
real-time sales analytics, geospatial data, market reports - Al can create accurate
forecasts to predict production volumes months in advance to optimize capacity
and inventory planning across promotional supply and manufacturing partners.

5. Automating routine tasks: Al could help promotional companies streamline
mundane administrative tasks to allow human marketers to focus on more high-
value strategic work. This includes automating order processing, billing,
reporting, and more.

Overall, Al-driven analytics, personalization at scale, process automation and
predictive insights promise to transform the promotional products space to be more
efficient and impactful. But human creativity and empathy remains equally vital.
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© v PROMPT:

you own a promotional products company. what can you do to improve your business
in 2024

You own a promotional
ShmGRT products company. What

Improving a promotional products company in 2024 could involve several strategies,

considering the evolving market trends and technological advancements. Here are C a n yo u d O t O I m rove
some key areas to focus on: . .
y your business in 20247

1. Embrace E-commerce and Online Marketing:
* Develop a user-friendly, responsive website with e-commerce capabilities.
* Utilize social media platforms for marketing and brand awareness.
° Invest in SEO and digital marketing to increase online visibility.

2. Expand Product Range: 1. Embrace E-Commel’ce &

* Stay updated with the latest trends in promotional products. R R

* Offer eco-friendly and sustainable products, which are increasingly popular. O N | ine M ar I(etl N g

* Introduce innovative products using new technologies like AR/VR for enhanced

customer experience.

3. Enhance Personalization Options: 2 * E X P an d P ro d u Ct ran ge

* Invest in technology that allows for advanced customization of products. . .

* Offer a wide range of personalization options to cater to diverse customer needs. 3 . E N h ance Pe rsona | 1Za t 10N
4. Improve Customer Service: O .

* Implement a robust customer relationship management (CRM) system. Pt I O n S

* Offer exceptional after-sales service an  pport.

* Use customer feedback to continually improve products and services. 4 I m P rove C u StO m e r
@ Message ChatGPT... S .
ervice

ChatGPT can make mistakes. Consider checking important information.



. Leverage Data Analytics:

* Utilize data analytics to understand market trends and customer preferences.

* Make informed decisions based on data-driven insights.

. Strengthen Supply Chain Management:

* Develop strong relationships with reliable suppliers.

* Implement efficient inventory management systems to reduce costs and improve
delivery times.

. Focus on Corporate Social Responsibility (CSR):

* Engage in environmentally friendly practices.

* Participate in community service and social initiatives to build a positive brand
image.

. Networking and Partnerships:

* Attend industry events and trade shows to network with potential clients and
partners.

* Form strategic partnerships with other businesses for cross-promotion
opportunities.

. Invest in Employee Training and Development:

* Regular training for employees to stay updated with industry trends and
technologies.

* Create a positive workplace culture to boost employee morale and productivity.

S. Leverage Data
Analytics

6. Strengthen Supply
Chain Management

/. Focus on CSR

8. Networking &
Partnerships

9. Invest in Employee
Training & Development



10. Innovative Marketing Strategies:
* Use creative and uniqgue marketing campaigns to stand out in the market.
* Collaborate with influencers and leverage user-generated content for broader
reach.
11. Diversify Sales Channels:
* Explore different sales channels like online marketplaces, B2B partnerships, and
direct sales.
12. Stay Informed and Adaptable:
* Keep abreast of industry changes and be ready to adapt to new challenges and

opportunities.

By focusing on these areas, your promotional products company can enhance its

competitiveness, increase its market share, and achieve sustainable growth in 2024.

10. Innovative Marketing
Strategies

11. Diversity Sales
Channels

12. Stay Informed &
Adaptable

>Enhance

competitiveness

> Increase market share

>Achieve sustainable
growth



*t As the owner of a promotional products company, here are some ways you can improve your business in 2024:
Embrace Trends:

¢ Eco-friendly options: Offer sustainable and ethically sourced products like recycled water bottles, bamboo
pens, or organic tote bags.

¢ Retail brands: Partner with popular brands to create limited-edition promotional items that customers desire.

o Customization: Cater to individual needs by offering extensive customization options like laser engraving,
embroidery, or full-color printing.

» Nostalgia: Tap into nostalgic trends by reviving classic promotional items with a modern twist, like yo-yos, slap
bracelets, or trucker hats.

¢ Technology: Integrate technology into your products, such as wireless charging pads, smart water bottles, or
USB speakers, to increase perceived value.

Marketing and Sales:

 Targeted advertising: Utilize social media platforms and search engines to reach specific demographics and
interests with relevant products.

o Content marketing: Create informative and engaging blog posts, infographics, or videos showcasing the
benefits of using promotional products.

 Partnerships: Collaborate with local businesses or influencer marketing to expand your reach and build brand
awareness.

» Data-driven approach: Analyze customer data to understand their preferences and optimize your product
offerings and marketing strategies.

 Subscription boxes: Consider offering curated subscription boxes with themed promotional items for different
industries or occasions.



Enhance Customer Experience:

User-friendly website: Invest in a user-friendly website with high-quality product images, easy navigation, and
a streamlined ordering process.

Exceptional customer service: Provide prompt and helpful customer service throughout the process, from
product selection to order fulfillment.

Fast turnaround times: Aim for fast turnaround times to meet customer deadlines and exceed expectations.

Competitive pricing: Offer competitive pricing without compromising quality to attract new customers and
retain existing ones.

Stay Informed and Adaptive:

Attend industry events: Network with other professionals, stay updated on trends, and gain insights from
industry experts.

Research emerging technologies: Explore new printing, manufacturing, or customization techniques to offer
innovative products.

Monitor market trends: Keep track of changing consumer preferences and adjust your offerings accordingly.

Be flexible: Embrace change and adapt your business model to respond to market fluctuations and new
opportunities.

By implementing these strategies, you can position your promotional products company for success in 2024 and
beyond. Remember, the key is to be innovative, adaptable, and focused on delivering exceptional value to your

customers.

| hope this helps! Let me know if you have any other questions.
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