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Poll

Do you use social media to look up information on clients, 
customers, peers and/or businesses

• Yes

• No 



Which platforms do you post on most frequently?

○ Facebook
○ Instagram
○ LinkedIn
○ Twitter
○ TikTok



LinkedIn Profile











Content Ideas



Product in Action 



Unboxing Videos + Photos 



Accomplishments



Events 



Family Updates 



Your Hobbies 



Pet Content 



Equipment 



Editing Tools
● iMovie
● Movie Pro
● Clipchamp
● Vimeo
● Canva
● CapCut 
● InShot 



Social Media Posting Checklist 
What should you ask yourself before hitting “publish”? 

❏ Is the primary message of the post clear and featured in the first 1-2 sentences?

❏ If it includes a link, is it populating correctly? 

❏ Is everyone tagged who should be?

❏ Check the composition: Is the photo cropped/edited properly? Is anything/anyone in the background 

that shouldn’t be?

❏ Would my mom/uncle/mailman understand this post?

❏ Do any “characters” in the post need to be explained/introduced?

❏ Could this use emojis? Is this post appropriate for emoji(s)?

❏ Are hashtags needed?

❏ How could this post be misinterpreted (by customers, suppliers, employees)? 



Challenge
Create a 30-second video about your experience at Women’s 
Leadership

Post on your platform of choice

#ppaiwlc
#womeninpromo
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