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Steps to Download SAGE® Mobile™

1. Download SAGE Mobile on your mobile device
2. Select Tradeshows from the        menu bar on the left
3. Select Expo East 
4. Select the Schedule icon  Education tab
5. Select this session’s title   Tap the Rate & Review area
6. Select stars to rate the session (5 is excellent)

7. Be sure to provide comments

**Automatically Entered Into A Raffle To Win A Bulova Watch**
One winner selected on Tuesday & one on Wednesday
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No individual or entity, including a presenter, may electronically record or broadcast any portion of any
presentation without prior written consent of PPAI.

The audio or video recording of lectures/presentations, the photography of slide or poster material, and
printed or electronic quotes from papers, presentations and discussion at a conference/summit without prior
written consent of PPAI is prohibited.

Failure to comply may result in expulsion from the conference/event. PPAI may record the presentations
for on-demand purposes. Press representatives must receive a Press Pass and photo/recording permission
from PPAI.

PPAI reserves the rights to any approved audio and video production of presentations at all PPAI events.

Recording Of Presentations Is Strictly Prohibited 
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Introduction & Learner Outcomes

1.  Discuss the importance of Self-Promos being Targeted
2.  Unveiling the Concept of Vertical Markets
3.  Understand Classification & Segmentation
4.  Discovery, Questions and Total Focus
5.  Award Winning Case Histories Discussed

“Creating Relevance with Self-Promotions”© Cliff Quicksell Associates 2019

Know Your Market

Something to consider…

• What are vertical and lateral markets?
• Who are they, who are the players?
• Why should we look at this strategy?
• Where can I find this information?
• How do I market to these groups?

Go Vertical and Lateral
What brought me to this point?
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Extensive Reporting

You should filter and analyze by client and vertical category

Name Vert. Class

YTD Sales
Avg. Order Size Profit

# Orders Avg. Profit
Order

Avg. 
Gross Profit

Year Over Year Comparison
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This report give cumulative totals for each vertical market for two years

You can filter and analyze by each vertical category
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Client Classifications

• A – class act

• B – above average

• C – middle tier

• D – low tier

• E – questionable

• F – FAIL / Dump

Criteria
 Sales Volume
 Profitability
 Opportunity %
 Relationship

 Open
 Communicates
 Disposition

 Collectability
 Refers 
 ________________
 ________________

“Each of you will have different thoughts on these criteria”

• H – HOLD

• I – Inactive

• P – Prospect
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Purpose and Rationale

o Addresses Time Management
o Creates Focus & Direction
o Aids in Budgeting
o Facilitates Better Marketing Decisions
o Bigger Sales
o Greater Profitability
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Typical View Of Self-Promotion
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What about a shift in thinking…

We Love
BRANDING

A-Latte
ABC Promotions
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My Process
o Identify the problems &

challenges with discovery
o Ask more questions
o Consider messaging that

will resonate with audience
o Brainstorm with my team
o Gather relevant info and

product & packaging
o Build protype, test &

finalize
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Case Histories That Resonate With Audiences

Identify the markets * Uncover the problems

RESULTS
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Jury Is Out
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Time Flies

13

14

15



5/22/2019

6

“Creating Relevance with Self-Promotions”© Cliff Quicksell Associates 2019

Give Us A Shot
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Bases Are Loaded
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Balls In Your Court
Transition Your Creativity with Clients

• Identify the challenge(s)

through discovery
• Uncover the pain points
• Connect concepts that

resonate with audience
• Create the MAGIC!
• Measure the Results
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Final Thoughts
& Questions

o Get Better, More Profitable Sales
o Focus on the problem, and solve
o Step out of your comfort zone
o Carve out time for marketing 

Speaker’s Contact Info

Cliff Quicksell, Jr., MAS+
President

Cliff Quicksell Associates
301-717-0615

cliff@quicksellspeaks.com

Having been a distributor owner for over 16 years, current Vice President of Affiliate Marketing & 
Business Development for the 180+ million-dollar promotional marketing firm iPROMOTEu and 
launching two successful supplier companies from ground zero, Cliff now takes and shares that 

38 plus years of knowledge and expertise as a consultant, business coach and trainer. He 
provides personal one-on-one or group coaching & training. Regardless of your needs or 

circumstances, he understands your challenges – he is available by phone or in person for one-
on-one hourly consultation or should you need more time, longer contracts can be arranged.

Sign up for Cliff’s Weekly BLOG “30 Seconds to Greatness”

About Cliff Quicksell, MAS+

www.quicksellspeaks.com
“Creating Relevance with Self-Promotions”© Cliff Quicksell Associates 2019

Creating Relevance With Self-Promotions
This seminar with Cliff Quicksell, MAS+ will unveil the importance of having all your self-promotions 
targeted, relevant and engaging. Doing this will maximize your return rate. Numerous target-driven 
case histories will be shared and discussed; you will see the relevance, how they worked, the 
thought process behind the piece and discover the amazing response rates that many have 
enjoyed. 

Please note Registration for education sessions does not guarantee a seat. 

Expo East seats are all first-come first-served.
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Copyright Notice
Please note, I have created the materials for this presentation and they 
are copyrighted. Distribution or reproduction of content is prohibited.

PPAI has permission to utilize this PowerPoint presentation for 
educational purposes.

Images have been purchased or I have taken them myself.
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