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Agenda

* Understanding your customers needs
* What a typical quote should contain
* And the extras
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What is your customer looking for ?
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Solution to a need
Range of ideas and options

Lowest price that fits within budget

A range of companies to enable
comparisons
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What's the most important question you
MUST ask of a client or prospect ?
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What's it being USED for
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Uses of promotional products

* Brand Awareness

* Event/show giveaway
* Loyalty gift

* Recognition

* Incentive programs

* Conference

* Retail online store
* Referral/thankyou
¢ Club/Schoolwear

. * Souvenirs
* Onpack promotion
. * Health and safety
* Employee welcome gift X
* Recycling

* Product launch
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The common items that appear on the quotation

So what are they ??
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The essentials

* Quantity (breaks) * Your details (including
* Delivery date reference)
* Product type * Date the quote was

o prepared
* Product description .
. * The cost per item
* Image (with logo)

* Costs of

* Artwork requirements origination/delivery

* Contact details of client

* Quote validation period
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Its being used for a giveaway at a construction show
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What more could we add?
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What do marketers say?
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Marketers rate ‘Amowing a company only sells compliant
goods’as 8/10 in terms of importance to them
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However, there is little understanding about what
compliance is
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identified it as meeting regulatory requirements
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CHRISTMAS
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DELIVERY

Deadline for on-time delivery
Order before Nov 30th

Stock availability

* There is limited stock on this, shall | hold it for you?

* They are so popular, stocks are running out, suggest you place an
order now, we can print later

* Stock on blue is 5,243, yellow 2001, white 200 (shipment not due till
next month) can you use Blue or a combination?
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Packaging option
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Your credentials
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Recap: Key Takeaways

* You must ask key questions first

* Is it a prospect or a client

* Find out what's really important to them

* Who are the key influencers in the decision

* Don’t miss out on ALL the elements if you want to close that sale
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Presenter Contact Info

* www.gordonglenister.com

* Twitter - @gordonglenister

* Instagram - @gordonglenister
* Youtube — GordonGlenister

* Facebook - GordonGlenister
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Copyright Notice

Please note, | have and created the materials for this
presentation and they are copyrighted. Distribution or
reproduction of content is prohibited.

PPAI has permission to utilize this PowerPoint presentation for
educational purposes.

Images have been purchased or | have taken them myself.
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