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Our Goal:
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Who wants to make a difference?
-

Our Mantra
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Now that we've
shared some facts
about light.
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Let’s shed some light
on the facts...

Now that we've
shared some facts
about light...
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In the time it
takes light 1o reach

#8330l18d by an intimate partner.

In the time that it takes for light to trave! to earth
ba

and be reflected back 1o the sun, a child in
Canada will ba physically or sexually assaulted
by a family member.

In th tima it takes our planet 10 revolve around
the Sun, 13,000 women and children will be
assisted by Atberta shelters...

An equal ameunt will be
tumed away,

In the time it
takes light fo raach

our ayes from the sun,

9 women in Canada will be
s3saulled by an intimata partner.

... You can help.

to earth

and be reflected back to the sun, a child in

Canada will be physically or sexually assauited
bya

¥ s
In the time It takes our pianet to revolve around
the Sun, 13.000 women and children will be
assisted by Alberta shaltars. .

An equal smount wil be
turmed away.
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Results:

The piece was 30 successful it was repeated
in 2 other jurisdictions, then was awarded
federal funding to enclose with a case study
1o 41 other shelter groups nation-wide.
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Our Client’s Words:

David and Andrea have the uncanny ability
to take a key message and merge it with a
unique visual focus to make a 'pitch’ that
can be unforgettable.

Several years later, a former guest noted
that every time he sees that *darn little
flashlight” he is reminded of how
those facts changed

thinking.

Photo: Avatar Brand Management Inc

© 2020 Promational Products Association International

More Kind Words:

For the future | will always connect those littie
pocket lights with the women shelter. And that's
the reason why it worked so eternally well,
Because of the connection and bond you allowed
everyons to form with that ‘thing' - an object -

@ give-away!

Before it was a small value article
and you added immense value to it,
a long lasting emotional connection.
A bonding as with a newborn

baby or puppy.
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Please accept this imited edition, genuine leather
photo album commissioned by EBA
to hold your most treasured memories.

We sincerely hope that some of those memories will be created
by joining the EBA family in Canada.
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Results:

Seven came to Canada for interviews.

Our client hired three.

PPPC National Marketing Awar;gi: Gold
ECMA National Recruitment Marketing Award

National & Regional & Local'Press
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Ask the right questions to help
your clients plan for success
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“The Goal.

Specific
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Specific

Obtainable

Obtainable
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Measurable

Measurable

Establish KPI’s
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Key Performance Indicators

Audience
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Audience

Audience
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The Journey

The Journey

The Journey
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The Journey

The Message
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The Message
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The Message
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Objective:

Reduce municipal water
~ consumption by reduci
the amount citizens us
“while:watering.their lawns.
) i
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The Message
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The Message

The Message

The Message

X
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The Message
v

The Vehicle
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The Vehicle

The Vehicle
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The Hook

The Hook

The Hook
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The Story

The Story
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The Story

The Story
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The Call to Action

The CTA
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Empowerment

Empowerment
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Engagement

Engagement
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Recognition

Recognition
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Results
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¢ Audience

® Journey

*_Message

o Vehicle

» Hook'  Results
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Audience
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Journey

100

Awareness

101

Introduction

Incentive
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Enlistment

103

Resources

104

Recognition & Metrics
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Vehicle

108
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Empowerment
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Engagement
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Results
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