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Steps to
Capture Creativity

Cliff Quicksell, MAS+
301-717-0615

cquicksell@ipromoteu.com
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R ding Of F i Is Strictly F

No individual or entity, including a presenter, may electronically record or broadcast any portion of any
presentation without prior written consent of PPAI.

The audio or video recording of lectt esentations, the pt y of slide or poster material, and
printed or electronic quotes from papers, ions and discussion at a confere Jmmit without prior
written consent of PPAI is prohibited.

Failure to comply may result in expulsion from the conference/event. PPAI may record the presentations
for on-demand purposes. Press representatives must receive a Press Pass and photo/recording permission
from PPAI

PPAI reserves the rights to any approved audio and video production of presentations at all PPAI events.
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Steps to Download SAGE® Mobile™

Download SAGE Mobile nn your mobile device
Select Tradeshows from theE menu bar on the left
Select Expo East

Select the Schedule icon - Education tab

Select this session’s title = Tap the Rate & Review area
Select stars to rate the session (5 is excellent)

Be sure to provide comments

N AW e

**Automatically Entered Into A Raffle To Win A Bulova Watch**

=
One winner selected on Tuesday & one on Wednesday ‘ BULOVA
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Introduction & Learner Outcomes

* ldeas are fleeting...you’re busy

* You have 6 seconds to capture an idea

* When you archive, you now have a reference
* These references are mental stimulants

* A combination of these ideas can be volatile
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Let’s talk about

l'. fovloilv] 1 ]T]Y

Who'’s Creative?

e What is a creative idea?

- ;o Is creativity important today?
How do you unlock yours?
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Change Your Perception,

“Get Comfortable with Being Uncomfortable”
~ Seth Godin
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Let’s Review MY Steps
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Creative Marketing i
Journal

A journal is designed to help
you archive your ideas, one
spot, one place to pool your
concepts and thoughts to use
in the future to stimulate your
creative juices!
Marketing journal

ped by Ciff Quicksel ., MAS and s copywrited®
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Creative Marketing Journal
Inside Out

Capturing your
thoughts for
future reference
aides you in the
development &
tweaking of
any campaign!
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Sketching Your
Concept
You needn’t be an
artist or illustrator, but
rough sketches will
help bring the concept
to life! It’s Your Blueprint
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“Apples to Oranges” Concept
Marketing Campaign
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From Concept to Final Project

“Apples to Oranges”

When others arc
comparing. ..

Visual... it’s easier for me to
bring a campaign to life by
sketching it out and drafting
my thoughts...you’ll catch
things during this process...
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“Thanks for Penciling Me In...”

The impetus for the Award-Winning PMI Campaign began here!
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* Average 70%+ Appointment Rate

. ot o
rf,\
- * Over 7,000+ sent to date

L CLT ] « Some clients have begun using these
= “8 Steps to Capture Creativity”© 2019 Cliff Quicksell, MAS+
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- Additional Detail
Comact 0000000000 The Contact, Phone & Email section is just that; this section

i im perative. Having the corred cortact name, their phone
1 Phome 0 number & extension, along with & vicble emai addressisa

i must. I adldlfion, you may want to also find out fam the dient
Email: 0000000 the most appropriste method and time(s) they can be reached

The Project Hame giving your program/campaign or your
2 | dlient's program /campaign & name gives it ife! 1t puts "l=gs”

ona concept and give'sit & purpose. Remember, thisis
ahout capturing thaughts, you can always m ake changes!

i the singls most critical element in the design and
Grestion of any creative marketing program - regardiess i yaur
3 praject I for self-promation or fora dlient - auestions are critical
Think clzep and ask good gem ane tuestions that wil help unlo ck
opportunities ancl il eatablish you as a very credikle resource
Bl ure to prepare in advance, do your homewark snd NEVER
hegin a project until you've asked guestions - be prepared
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m Use Meeting Comments during the client mesting or while
_ your contem plating your ne promation by yourselt of with
e Gther staff members several poirts; high-poirts vl come up - it

4 — is im portant to be very atte rtive s to what you are hearing - write
— 4 down, tichits, descriptive worts, idsas and concepts. E ach of the
.. theselittle nuggets can be and are oten timesthe nudeus of
incredible iceas

Use Vendor Hotes to maximizz the creativity of your program -
invalve the crestive synergy of your suppliers -this too is critical.
5 — 2 Make sure you pattnsr with suppliers of like mind, thoss that are

engaging and apen-minded. Discuss the program in depth with
them, solicit their feedivack, technical and crestive feedback
Good suppliers bring an incrediale vartage poirt that wil help
tighten up the cam paign.

6 The Prospective Vendors section is just that, if a vendor comes
to mind that you feel would help make the program better or if you

. remember something you've sten at a particular vendors booth,
T |™ inthek catalog or website - vrite i own, jot your selfa note
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Last Bi of Detail

Time Record your Time. [t's valuable! 1£you truly want to know what the costs of
;_'— develdping your program cam paign, then you MUST record vour time. 1 you ..
i hawe not established what your hourly rate is for creativity, then this process This is
T will m eke you see wahat it akes (inancially) to complete a project. A3 a baseline,  \/ERY

7 AT and again, if you haven't established & cost start wih $100.00 per hour - every
k ) time you pick up this journal and dewote anytime to the project wite it down important
7 .. Atihe end, tally the hours and muttiply by $100.00 - that's what you should be
T charging your diert - in this way, vou can adequately measure the thue RO
and R.O.0.of a campaign. TIME IS YOU MOST VALUABLE ASSET!
Semtee Evert or Start Date - give yourselfatim e rame from which you will
Vanug launch your campaign, this can change as can all aspects of your idea
theat's why we've provids a pencl- you can make changes. Venae - where
8 [ ] yaur campaian teke place; hometown, Nashville, ‘eass, regional
nationally? Othar - anything else that is germane and relevant o evert
. dale, venue etc - remember the more informetion you have the more
thoraugh your idea and the greater the chance of suceess.
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PLAY

Doodle, Design, Build, Tweak, Have Fun
Archive Your Notes For Future Use
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Discovery, Research, Listen & Verify
Where | get my creative juices flowing...
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Sleep on Ideas;
Plant Before You Doze!
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Mind Mapping

“Theme Development”
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Compare two unlike objects, what do
they have in common?
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? ?P :@ Final Thoughts

Cavatappi
Enolisn Languass
Smart Words

A penny for your thoughts

There's no such thing as a free lunch
A way of 4

someonc is thinking

to make the next deeision or step
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& Questions

. \.) v’ It’s important to capture your thoughts, “six seconds”
v’ Regardless of scope or depth, archive
v Allideas are the nucleus for opportunities
v’ Ideas are nothing more than brain stimulators
v’ Overtime you will have hundreds of ideas;
Those hundreds, when combined with others,
become thousands.

NO IDEA IS DUMB!
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Reminder

...More Education This Week, with Cliff Quicksell, MAS+

“Creative Relevance With Self-Promotions”

Wednesday, June 5%, 10:15 AM to 11:15 AM
Show Floor Stage Education Area, Level 2

e
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Cliff Quicksell & Associates

Education + Training » Consuling

CUff Quicksell, Jr., MAS+
Fresident

clifi@quickselispeaks.com

Speaker’s Contact Info
About Cliff Quicksell, MAs+

Having been a distributor owner for over 16 years, current Vice President of Affiliate Marketing &

Business Dt for the 180+ million-dollar p ing firm iPROMOTEu and
ingtwo supplier from ground zero, CLiff now takes and shares that
38 plus years of d expertiseas a business coach and trainer. He
provides personal one-on-one or group hing & training. f your needs or

e your he is available by phone or in person for one-
on-one hourly consultation or should you need more time, longer contracts can be arranged.
Sign up for Cliff's Weekly BLOG “30 Seconds to Greatness”

Gt Queked st
3017170615
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8 Steps To Capture Your Creativity

So, you have a handful of ideas, which have been scribbled onto about 87 sticky notes that are stuck
onto the walls or tucked away in your office. How do you store those ideas in one area, so you can
reference back to them when you've hit a roadblock in a project? This workshop will introduce eight
key steps designed to help you take your ideas and mold them into something tangible and useful.
You have six seconds to capture an idea, and once it's gone, it's gone. Learn the techniques that will
make you a marketing genius!

Please note Registration for education sessions does not guarantee a seat.

Expo East seats are all first-come first-served
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Copyright Notice

Please note, | have created the materials for this presentation and they
are copyrighted. Distribution or reproduction of content is prohibited.

PPAI has permission to utilize this PowerPoint presentation for
educational purposes.

Images have been purchased or | have taken them myself.
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