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Agenda

* Everyone is Online

* Starts with your website
* Content Marketing

* Local SEO Program

* Advertising
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Who am | and why listen to me?

* Entered digital marketing 2008

* Launched gotcha! 2011

* Across-the-board-experience

* ASl resold our product

* Over 10,000 digital marketing campaigns to date

* Both custom and proprietary solutions experience
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Everyone Is Online
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100 BILLION Monthly Searches!
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What are people searching for?
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How search works

Google is the largest
library in the world
...of all time!

The Internet is GROWING!

* The internet is growing at a 5% increase YOY since 2017.

* Internet advertising spend has exceeded TV advertising spend since
2017.

* Over 4 million blog posts are published on the Internet every day.
* 41 million YEARS of video is watched each day!
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Record online sales year!

* The numbers don't lie

- Based on Black Friday weekend results, which NRF counts as the five days from Thanks; |v|n§ Thursday
through Cyber Monday, the trade s holiday season forecast of 4.3-4.8% year over
year sales, which are strong comps on top of an already strong season.

* Thanksgiving Da; brought in $3.7 billion in online sales, a growth of 28% year over year. Adobe predicted a
% increase YoY.

= Black Friday brought in $6.2 billion in online sales, a growth of 23.6% year over year.

* Asof 7 p.m. ET on Monday, Adobe was projectlnﬁ $7.9 billion in Cyber Monday online sales, a 19.7%
increase year over year. This was more than Adobe initially predicted: $7.7 billion for 17.6% YoY growth.
Adobe predicted that Cyber Monday would be the fastest growing online shop‘alnl% day of the %ear but
feo orted thatSaturday ‘and Sunday combined grew 25% YoY, faster than both Black Friday and Cyber

nday combined.

+ Over 165 million people shopped over the weekend, slightly over the number predicted.

« ROBO: Research Online/Buy Offline
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Be online or be gone

* With so many people online, you can’t afford not to be
* Online marketing is complicated and fragmented

* Know your audience and give them what they want

* Localization is cheaper than national
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Marketing Online
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Offline

* Knocking on doors

* Direct mailers

* Referrals

* Traditional Advertising
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Online

* Direct traffic

* Organic ranking

* Paid Advertising

* Social Only presence
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Begin with Your Website
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Website Content:
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Structure Pages Correctly
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Call To Actions
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Location Pages:
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Meta Data
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SSL
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Verify Website with Google
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Scan and Check: semRush
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SEMRush
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Content Marketing
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Blogging

* Most websites contain articles less than 1000 words even though
articles of this size and more receive the highest rankings
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Social Media
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DYI vs Tools vs Agencies
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Local SEO Program
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GMB
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Verified GMB

* Let’s take a look
* If not verified, let’s trigger postcard

* Tips on effectively managing your GMB
 Categories
* Service Areas
* Photos
* Google Messaging
* Weekly Posts
* Reviews
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BlG Food and drink
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Common Mistakes

* Unclaimed Listing

* Missing / Incorrect Information
* Map Pin Placement

* Ignored Reviews

* Missed Q&A Opportunities

* Photos
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Business Directory Citations

* Google My Business
* Facebook

* Yelp

* Bing Places

* Twitter

* Linkedin

¢ Instagram

* DexKnows

* YellowPages

* Manta
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Online Advertising
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Word of Caution
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Google Ads
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Yelp
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Recap: Key Takeaways

* Your Website is your HUB. Spend money on getting it right!
* A content marketing strategy is a must

* Local SEO is foundational

* Advertise to boost leads

Experience,
Extraordinary

R

oy

\

XPO!

13



1/24/2019

Presenter Contact Info

* cjenkin@gotchamobi.com
* While in Vegas, (214) 929-5385 (send me a text now)
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