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Heros And Villains…













Strong ESG = Access To Capital; 
Better Cost Of Capital
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Who’s Talking To You
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Who’s Talking To You



What Does ESG Mean?



Consumers Care

• 76% of consumers say they will stop buying from companies that treat the 
environment, employees, or the community in which they operate poorly 
[PwC]

• 88% of consumers will be more loyal to a company that supports social or 
environmental issues [Cone Communications]

• ESG strategies can affect operating profits by as much as 60% [McKinsey]

https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-and-employee-esg-expectations.html
https://www.conecomm.com/research-blog/2017-csr-study
http://mckinsey/


And Leaders Know It…

• 71% of CEOs believe it is their personal responsibility to ensure that the 
organization’s ESG policies reflect the values of their customers 
[KPMG]

• Only 50% of companies believe their company performs very 
effectively against environment metrics. [NAVEX Global]

• Worse, only 39% believe their company performs well for governance, 
and 37% for social issues. [NAVEX Global]

https://assets.kpmg/content/dam/kpmg/ie/pdf/2019/10/ie-numbers-that-are-changing-the-world.pdf
https://www.navexglobal.com/blog/article/environmental-social-governance-esg-global-survey-findings/
https://www.navexglobal.com/blog/article/environmental-social-governance-esg-global-survey-findings/


Why Should You Care?





Small Group Chat:
How has the promotional materials industry changed 
with respect to sustainability & ESG over the last 
10-15 years?

What matters most now?



Common ESG Frameworks
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ESG Throughout The Investment Lifecycle



Five Ways ESG 
Creates Value



The SEC’s Forthcoming Mandatory Disclosures



Examples: Congressional Bank & Altica Partners



How We Get It Wrong

Single-use items 

Non-recyclable 
materials

Lack of 
transparency

Limited use of 
sustainable 
materials

Overproduction



What Matters In Promo
Environmental 

impact

Labor 
standards

Supply chain 
transparency

Product 
safety and 

quality

Ethical 
business 
practices



What Can CEOs Do?

First, assess your 
current 

performance  & set 
targets

Second, integrate 
ESG into your 

business strategy 

Third, engage with 
your stakeholders

Finally, lead by 
example



Small Group Chat: 
What is your plan to integrate ESG & Sustainability 
considerations into your business? Which 
stakeholders will you consult?



Questions & Discussion
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