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Alertness

is the hidden discipline
of familiarity.

- David Whyte
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Having a story to tell differs
from having the discipline to
tell it, which differs yet further
still from the discipline to tell it
well.

- William Least Heat Moon
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What is story?
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Stories are the

currency of
human contact.
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Myth [Story] Serves as a Guide
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Thiree...

The mind, before
it can enter a new
perception, needs
first to extend
itself into existence
in tangible ways.
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[Art/Story is] an annunciation that breaks into
the small house of our cautionary being.

- George Steiner
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DADDY, INSTEAD OF A STORY,
CAN YOU READ ME SOME
BRANDED CONTENT?
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The best product stories
connect the product
to the user’s
experience
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I'his Is the story . _
we've been telling. We've been telling
the wrong story.
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1+1= 3

The sum is greater
than the parts.
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I'his is the story

we've been telling. We've been telling
the wrong story.
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We sell vehicles
for an emotional
transaction
to occur.
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I1'S NOT MARKETING.

TS “STORYTELLING

TS THE STORY OF A
PRODUCT THAT'S OMLY
$3.99 FOR A LIMITED TIME

| &
Unreliable
Vs. Empath: [ 5 2)
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storytelling
S

i
problem
solving
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“Start with the prob

disinterested
doubt
exhaust -
despise
delay
close-minded
apathy
abstain -
naysaye
obligated
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- Give the reader at least one character he or she can root for.
- Every character should want something, even if It is only a glass of water.
- Every sentence must do one of two things—reveal character or advance the action.

fram OoanCulture com
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[[] KURT VONNEGUT DATA VISUALIZATION
MAN IN HOLE
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[Z] KURT VONNEGUT DATA VISUALIZATION
BOY GETS GIRL
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[E] KURT VONNEGUT DATA VISUALIZATION
CINDERELLA
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storytelling
is
Transformational
VS .
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The Monomyth

RETURN
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The Monomyth

RETURN

KNOWN
UNKNOWN
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The Monomyth

. RETURN
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KNOWN
UNKNOWN

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

13



Once upon a time there was
Everyday, ____ .Oneday_____ .
Because of that, ______. Because of
that, _ . Untilfinally __ .
LPIXAR

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

4/15/2018

nchanlin 7( ; /f-"r"/'(-'-'/»)"

& cuslomer

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

14



motion + meaning
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Moment of
Reflection

@ empathy mament

Elbury (hrntent =2
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Crafting A Story

This . Then this ,  Thenthis
happened i happened 1 happened...

Then this

happened 9 Resclution
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emotion empathy
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Case Histories = Boring

What If you're purely after facts,
please buy yourself the phone
directory of Manhattan. It has

four million times correct facts.
But it doesn't llluminate.
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Whatever Plato and Descartes might have told us — and whatever
some marketers might tell themselves — we are al our core, driven
not by reason and choice, but by far more ancient, intuitive, and
often irrational emotions, impulses and instincts. ... If you want to
move people’s behaviors, you have to emotionally move them....It
s commonplace to make the distinction between artistic and
commercial endeavors ... the muse versus the markel. Commerce
versus art. Objectivity versus subjectivity. But these are false
distinctions. For as cultural participants — as meaning creators, and
weavers of magic — both the am%ﬁnd the salesman must seek to
overcome the challenge of  PEITerence.

- Martin Weigel, Head of Flanning, Wieden+Kennedy
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Narrative itself is
like a back door
into a very deep
place ide of us
... a place where
reason doesn't
necessarily hold
sway.

- Ira Glass
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o0l ~__ _ smarter relief —_ _ sale

artistic - energized strong - confidant

_. comfortable

relaxed

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

Starbucks coffee is exceptional, yes,
but ¢ is our true
value proposition ... this is a subtle
concept, often too subtle for many
business people to replicate or cynics
to appreciate.
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| sell happiness in a cup.
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This is the story We've been telling
we've been telling. the wrong story.
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Stories are like ragweed .... though
the branches spread out this way and
that, they all come from the same
root,

m - Te Ata's father, Thomas Thompson
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If empathy is important, shouldn't we know exactly

how our customers feel?
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Remember: Words are tools.
Build a language toolbox.
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Primary Emotion Secondary Emotion Tertiary Emotion
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Rags to riches (rise) Man in hole ”"“'"“‘LL' Cinderella (rise-fall-rise)

Tragedy, riches to rags (fall) Lc_eim Irm-raﬂ/. @lﬂeleila (Fabl-rise-fall) )
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Harry Potter and the Deathly Hallows
by J K. Rowling
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Jecret
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When is it
important to tell
stories?
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Why Companies Need
Novelists

Acquisition

FSTEMPANY
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changes

boarding
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sell purpose.
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Who are you? What do you do?

- We create memorable moments. [STORY]

- We surprise and delight! [STORY]

- We make branded products simple. [STORY]

« We are professional motivators. [STORY]

- We create calls-to-action! [STORY]

- We are the make-things-happen medium! [STORY]
. We are a fan factory! [STORY]
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Where to Discover Great Stories
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" v Foundational Customers
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Principal Characters

Company |\
(purpose
and core A

Investors
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our memories
are storytellers
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3-Second Present (Experiencing Self vs Remembering Seif)
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changes
significant moments
endings
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Every order
is a waiting
to be told.

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

4/15/2018

/(//z////fy{ /( rels
ut

to find

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

Al rights reserved by Promotional Products Association International
W @PPAIProfDev

27



LCC

on a Jime

. /)
/ﬂ-ﬁ.r:ﬂn:imé--‘. ts to Creative Storytelling

Al rights reserved by Promotional Products Association International
£ W @PPAIProfDev

4/15/2018

I

g‘;; ‘@ r@ @bobbyle

_ . Allrights reserved by Promotional Products Association International

W @PPAIProfDev

28



