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x 'bo YOU BUY 10+ GIFT CARQS A YEAR ' '
: FORINCENTIVES OR GIFTS? iy

’

O -
Dld you know th,ere is an entrre tndustry dedlcated to R
SUPportmg your ! needS’ I e e ’_

| would like to shop for multiple brands

and/or pre-paid Visa, MasterCard,
Discover or American Express cards.

There are many companies that can assist you as a
one stop shop! Connect with a gift card distributor to

No need to leave your office to purchase gift cards! e e explore options for purchasing gift cards for multiple
Most brands offer easy online ordering for bulk ag X brands and/or pre-paid Visa, MasterCard, Discover
purchases. Just follow these simple steps:* Sa or American Express cards.

1. Visit the brand’s website and look for the Gift Cards link ' A : -‘ . . Visit usegiftcards,org, go to the IGCC Directory tab,
on the site navigation. If you don't find it on the main s n gty then click on Distribution Partners.

navigation, it is often in the footer.
9 . On the Distribution Partners page, you will be able

. Look for information about Corporate or Bulk gift card to click through to more information about different
purchasing options. companies who are all IGCC members.

. Create an account and shop! Be sure to check out the . Choose a supplier and make your purchases! Be sure to
other considerations below. check out the other considerations below.

*The process may differ slightly from brand to brand.
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‘ R S VOLUME D]SCOUNTS glf't car.ds are sc)ld at a. dlscount when purchased |n bulk or by Busmesses the. ,' N 5 +
T . . ,moreyoubuy,themoreyoucansave d _‘--j T 2 Neoh - . L e S ons. 9°
t;‘ X : : . < BRAND CHO]CE* workmg wnth a dlstrlbutor allow§.you to choose whether you would frke to glve a glft P o x S
. ' . V. ecard. for a specxfrc brand or Iet your recqplents choose for themselves frbm avanety of brands~ ,aTes R T . Lo
O 2 Ok '. RN = q PERSONALIZATION many cbmpames/brands offer‘the abllity to add your own Iogo to the glft card ' 9
SN v ? 2 : choose1mages for speC|a| oaascons; or even .o‘ffer spec1a|ty pac‘kaglng optlons ] . ) W e
R CARD TYRES AND DENOMINATIONS mar'ry brancfs offer chmcesmt‘he type ot glft el physrcal or. - ", RUTRUE o § oy
N T O 0 . d|g1tal (also caIIed eGlft) and the value of the glftcard can vary dependlng upon your need . s B 00 o L
o IR Eh. e e (o)
. e QNLINE ACCOUNTMANAGEMENT'srmpllfres orderlng and repeat put;chases o R :
RS S RS R AL TRV AP ,'~ )
D 2 oes About IGCC | useglftcards org L T T e D o S e
j ! o5 . The Incent’rve Glft Card Counctl (IGCC) is d stmteglc mdustry group wrthm fhe Ince'ntrve Marketmg AsSoctatron (IMA) OUr =
v ~'membershrp consists of over.200 mdustry leaders:- retarlers, distribution partners, véndér/processor. partners, agency partners,n', .
e :' resellers’and incentive houses. By_/omlng 1GCC, our members’ show their comimitment to industry best practlces ‘and continuing
. &ducation in the busingss-to- busmess gift card marketplace, as well gs further;ng the educa;:on of c0rporate Ameticgon tl"ne.use
s of grft cards: as corporate mcentn(es, recognltron, and custorer onalty programs Learn more at www. useg:ftcards.org
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